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Non Profit Organization by Volunteer’s Participation
intheMarket on theL ong-term Carelnsurance
-Case Sudiesof Organizations
which Supply Day-serviceto Elder -

Hideko NAKAGAWA .(UtunomiyaJunior College)

The purpose of this sudy is to investigate how Non Profit Organization which supplies
day-service to dder in the market takes measures againgt Long-term care insurance. The main
gress fdls on difference between misson on N.PO by volunteer’s participation and profit on
businessin the market of Long-term careinsurance.

Thereaultsareasfollows:

1) Big-scded day-service centers were forced to cut down labor cogt and increase customers for
balancing the expenditure with income . But mission of the N.PO was not fulfilled.

2) Smadl-scded mini day-sarvice was able to ba ance the expenditure with income by supplying
care-sarviceto dder who isserved by Long-life careinsurance or not. Mission of the N.PO by
volunteer’s participation was fully fulfilled.

3) Itisnecessary that community dotted with mini day-service
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