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Why Does Mankind Consume L uxury goods?
The Judgement of Taste in the Consumption Theory of Simmel and Veblen

Motoshi SAKAI

Abstract
Why does mankind consume luxury goods and services ? This paper makes an investigation into

the judgement of luxury consumption. We search this matter by tracing the history of theidea of luxury,
and pay a special attention to the Smmel’s theory of Fashion, and the Veblen's Principle of Waste Con-
sumption. We are based on the theory of the Judgement of Taste, and interpret these ideas of con-
sumption. Peopl€e's taste of consumption is made up through the process of “reflection,” and carries so-
cia validity. We eventually have atria of finding the judgement of luxury consumption in under-
standing the taste formation of luxury in this essay.
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